Curriculum Subject: Business Studies KS5 Mr Osborne

Autumn 1

Autumn 2

Spring 1

Spring 2

Summer 1

Summer 2

CLAVIA

4.1 - Globalisation

4.2 - Global markets and
business expansion

4.2 - Global markets and
business expansion
continved...

4.3 - Global marketing

4.4 - Global industries and
companies

Revision
Year 12 Mock Exam

e Growing economies,
international frade and
business growth

e Factors contributing to
increased globalisation

e Protectionism and
frading blocs

Options Round 2

e Conditions that prompt
frade

e Assessment of a country
as a market

e Assessment of a country
as a product location

e Reasons for global
mergers or joint venture
e Global competitiveness

e Marketing

e Niche markets

e Cultural and social
factors

e The impact of MNCs
e Ethics
e Controlling MNCs

e Revision of content
e Revision of skills
e Take and review exam

€LAVIA

2.1 - Raising finance

2.2 - Financial planning

2.3 - Managing finance

2.4 - Resource
management

2.5 - External influences
A-Level Exam

Revision

A- Level Exam

e Internal and external
finance

e Liability

e Financial planning

e Sales forecasting

e Sales, revenue, and
costs

e Budgets and break-even

¢ Profit
e Liquidity
e Business failure

e Production, productivity,

and efficiency
e Capacity ufilisation
e Stock control
e Quality management

e Economic influences

e Legislation

e Competitive
environment

External exams

St Bede’s Curriculum Design Principles

Within subjects: depth, relevance, sequencing, spacing

Between subjects: breadth, cultural capital, coherence, progression, interlinking

ASSESSMENT OBJECTIVES:

AO1 - Demonstrate knowledge of terms, concepts, theories, methods and models to show an understanding of how individuals and oragnisations are affected and respond to
business issues,

AO2 - Apply knowledge and understanding to various business contexts to show how indiiduals and organisations are affected and respond to issues.

AO3 - Analyse issues within a business, showing an understanding of the impact on individuals and organisations of external and internal influences.
AO4 — Evaluate qualitative and quantitative evidence to make informed judgements and propose evidence-based solutions to business issues.




